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Marketing Mix of Traditional Retail Business (convenience shop) in Klong

Samwah district,Bangkok Metropolis
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Abstract

The objectives of this survey research on the subject of marketing mix characterizing

traditional rctail business (convenience shop) in Klong Samwah distict were to study 1) penonal

cbaracteristics of the entrepreneurs conducting traditional retail business who were target population

under shrdy 2) marketing mix of these convenience shops . Samples included 30 convenience shops '

Statistic,s used in the analysis were mainly descriptive statistics ( fiequency,percentage , me.an and

standard deviation).

outcome of the study showed that the majority of entrepreneurs were female , married,

31-40 years of age , below secondary school graduates. The majority of them had one single

owner and were not equipped with air-conditioner.

Study of marketing mix characterizing these convenience stores revealed that charmel of

distribution scored highest while the scoles on product , price , marketing promotion , persormel'

physical urvironment and service process were higtt-

Independent study Title : Marketing Mix ofTraditional Reail Business (convenience shop)

in Klong Samwah disrict , Bangkok Metopolis

Name-Surname : Chavalit tangiarun

Id€ntilication :5718100011

Degree : Master of Business Administration

Independent study Advisor : Dr. Aniruth Phongpaew

Academic Year :2558


